The concept of e-tourism
«Information is the lifeblood of tourism; timely and 
accurate information, relevant to customers is a key to
tourism production and satisfaction of demand»
 (Buhalis, 2003). Tourism is mainly based oninformation; from tourism suppliers and businesses toconsumers. ICTs play a vital role for thecompetitiveness of tourism enterprises and destinationsas well as for the entire industry as a whole (UNWTO,2001). Many times World Wide Web is the ideal platform to develop specialized sites and informaticstools on behalf of tourism companies that are seekingnew methods to expand their market share, to increasetheir customers by customizing products and services totheir needs or to reorganize their business strategies and processes as wel
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