TOURISTS AS KERALA TOURISM AMBASSADORS

The most effective sales tool to promote Kerala as a tourist destination is through the ‘word of mouth’ of the visitors. So the tourists themselves can be the brand ambassadors to Kerala Tourism. To achieve this, an effective mobile application to understand these tourists is very essential. Ratings and reviews given by the mobile apps users gives a clear picture of the visitors’ preferences and behavior. The application should motivate and encourage the tourists to share the great times they had on their trip with family and friends. It will be an opportunity to engage with new audiences and connects with the visitors. The mobile app should capture the user information like location (country & city), language, device, service provider, favourites, popularity, loyalty, sharing and publishing features, etc.

The application must also have interactive programs like games and quiz on Kerala. The trip journals, post cards, pictures and suggested tours shared by visitors to be mapped by Kerala Tourism. Photography Contest may be initiated and ask the visitors to describe their favourite spot and upload in the apps. Every year, the winners in all these activities may be chosen and awarded the titles: Mr. / Ms. / Mrs. Tourism, Kerala / International Tourism, Kerala.

My Culture: Keeps up with the latest cultural events in Kerala! It allows tourists to access brief program details, video, photos and a venue directory. They can also connect to the online ticketing service, share events on social media with one click and much more. This spreads the culture of Kerala across the globe. Kerala Tourism can initiate a contest to select ‘Cultural Ambassadors of Kerala’.


