1. Create a survey

create a survey for your customers and encourage participation by giving something away. Once you've collected the results, you can turn your research into a newsworthy press release or you can put the data to good old marketing use and improve your business offering overall.


2. Build a referral network.

Referrals and word of mouth are the most powerful advertising, so build relationships with professionals and other businesses you would happily refer your customers to–and who can send referrals your way, as well.


3. Be Everywhere

Having a blog, YouTube channel, and podcast on iTunes in addition to social media makes you more well known and credible. Expand beyond your website to get more traffic and leads.

